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Abstract: This article explores the political militancy exercised 
through a social media site by the feminist movement in Spain, 
analyzing the resources used to communicate and disseminate the 
strike call for March 8th, 2018 through the social network Facebook. 
For this, the level of activity of two accounts has been studied in a 
comparative way: one of national scope, Huelga Feminista 8M, 
and another one of regional coverage, Feminismos Madrid. The 
exploration was carried out on the contents published during the 
two weeks prior to March 8th, also including this date. We wanted 
to detect, by means of a quantitative study, the main frames used in 
Facebook messages, their contribution to knowledge and the origin of 
discourses. We conclude that the fabric of alliances before and during 
the call contributed to the creation of a feminist community willing 
to exercise online and offline resistance and to politicize the reasons 
that led to the strike.
Key words: Feminist strike, March 8, frames, social networks, social 
movements.
Resumen: Este artículo indaga en la militancia política ejercida a 
través de la Red por el movimiento feminista en España, analizando 
los recursos empleados para difundir la convocatoria de huelga del 8 
de marzo de 2018 en Facebook. Para ello, se ha estudiado la actividad 
de dos cuentas de forma comparativa, una de ámbito nacional, 
Huelga Feminista 8M, y otra de cobertura regional, Feminismos 
Madrid. Se exploraron los contenidos publicados durante las dos 
semanas previas al 8 de marzo incluyendo esta fecha. El objetivo fue 
detectar, mediante un estudio cuantitativo, los principales marcos 
de referencia (frames) utilizados en los mensajes de Facebook, su 
contribución al conocimiento sobre la convocatoria de paro o sobre 
el movimiento feminista y el origen de los discursos. Concluimos que 
el tejido de alianzas antes y durante la convocatoria contribuyó a la 
creación de una comunidad feminista dispuesta a ejercer resistencia 
online y offline, y a politizar los motivos que llevaron a la huelga.
Palabras clave: Huelga feminista, 8 de marzo, frames, redes sociales, 
movimientos sociales.
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Introduction 

The main advances in the sphere of feminist activism in recent years come 
from the power of alliances and feminist dialogues on the web (Zafra, 
2018: 12). In cyberspace, new practices, identities and possibilities for 
contact are promoted (Sánchez-Duarte and Fernández, 2017). Internet is 
a place where these are produced, circulated and linked to feminist ideas in 
order to increase awareness and recruit volunteers, in addition to producing 
new identities and practices (Favaro, 2018: 158). A thermometer is the 
diversity and creativity which, according to Dean and Aune (2015: 391), 
still characterize feminist activism in Europe in the XXI century. 

But also, Internet is a context where marked misogyny, interconnected 
or as a network, has developed (Banet-Weiser and Miltner, 2016), product 
of patriarchal structures codes and discourses that are still supported and 
disseminated on social media. Virtual hate coexists with the persistence of 
pornographic, violent and humiliating images of women, which, as Braidotti 
(2004: 123) warns, still circulate “through these allegedly ‘innovative’ 
technologic products”.

Likewise, in cyberspace post-macho stories about violence against 
women have coopted the place of the victims of gender violence. This is made 
by means of post-truth discursive strategies: instead of arguing with facts and 
objective data, emotions are capitalized to try to demonstrate an oppressive 
situation for them, wielding discrimination of men due to the so-called 
“gender ideology”, and thus deny the structural causes of violence (Núñez-
Puente and Gámez-Fuentes, 2017). 

Wilding (2004: 145) points out that new media exist within social 
environments comprised in economic, political and cultural contexts “that 
are deeply sexist and racist”. The web does not erase hierarchies (Sánchez-
Duarte, 2016). Attention to gender in social movement analysis reveals how 
digitally mediated interactions are extremely hostile for women, decreasing 
further their participation and leadership possibilities (Flesher and Gillan, 
2017: 396). 

Owing to this, “it is a radical act to insert the word feminism in cyberspace 
and try to interrupt the flow of masculine codes by openly declaring the 
intention of miscegenating, hybridizing and dislocating the masculine order 
of things in the sphere of the web” (Wilding, 2004: 146). The disarticulation 
of such order goes through the feminist collective struggle instead of 
empowerment and individualistic resilience promoted by post-feminism. 
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As indicated by McRobbie (2017: 323), in popular culture there 
is a reaction in the face of feminism that is shown as something aged 
and superfluous, whereas the ideas of liberty and free elections linked 
to the category of “young woman” are potentiated. This is a discourse 
that appropriates culture and digital media championing the aesthetical, 
momentary and even the most personal (Reverter, 2013: 457). Favaro (2017) 
detects a highly commercialized web, cemented on positioning women as 
subjects, and objects of conception at once.  

In this context, cyberfeminism must be, above things, reactive and 
relational (Pérez and Revuelta-Domínguez, 2008: 285). The resources of the 
web have to be harnessed to articulate collaborative strategies that connect 
women’s projects in different parts of the world with a view to promoting 
joint struggle strategies to overcome the various exclusions and inequality 
(Perdomo, 2016: 182). 

In words by Arendt (in Gerbaudo, 2012), political action never takes 
place in isolation, but always needs the construction of a feeling of “unity” 
among those involved, which expresses what she calls “a space of appearance”, 
which occur anywhere people are together speaking and acting. 

The affective component that crosses the mass discourses that circulate 
on the web is fundamental to generate fellowship, union or community 
from the affections and adherences these discourses promote (Keller, 
2015; Núñez and Fernández, 2017). Indeed, sorority and communality 
were essential pillars for digital activist productions around the feminine 
strike on March 8th, 2017, in which the testimonial discourse on violence 
was able to capitalize such affective linking and call for a summon for women 
from women (Fernández and Núñez, 2017).

Evans and Chamberlain (2015) underscore the importance of social 
media to create and maintain a feminist community. Even though they 
recognize the value of such networks to draw people near to feminism and 
the importance of feminist resistance against online racism and sexism, also 
raise questions on the ways social media may perpetuate hierarchies among 
feminists. 

Another work (Sánchez-Duarte and Fernández-Romero, 2017) has 
displayed the way social media have made feminist collective mobilization 
and the creation of strong coalitions easy with a view to carrying out very 
effective pressure actions, owing to their dissemination. The activists value 
this potential to generate community and democratize the dissemination 
and visibility of more diverse feminist subjects. But at once, they are self-
critical with their practices, putting forward the need to re-appropriate 
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the feminist discourse in social media and conceive Internet as a space in 
dispute for the activation of entrepreneurial commitment modes. 

This would entail surpassing the “inter-passivity” or the avoidance of a 
real action to exercise active resistance (Zizek, 1997: 21), inertia promoted 
by the proliferation, distribution, acceleration and intensification of the 
communicational opportunity and access via technology (Dean, 2005: 
53). Overcoming this immobility would boost the politization of issues to 
contribute to improve democratic governance or resistance. 

In this article, it is of interest to analyze the strategies of feminist 
activism on the web to gain adherents for the strike on May 8th, 2018, in 
Spain; an appointment with especial characteristics as it was the first 24-
hour strike. Our goal was to study the dialogues and alliances established by 
the feminists organized via two Facebook accounts: one national, namely: 
Huelga Feminista 8M, and the other, regional, e.g., Feminismos Madrid.

In both accounts we explore the frames for most of the posts. 
Furthermore, we considered the contribution to the knowledge regarding 
the strike or feminist movement this content may entail. Finally, our 
intention was to disentangle the origin of the posts for the purpose of 
understanding if the information was created by the demonstrators or 
someone else. 

We intend to understand whether digital contact help create “virtual 
proximity” (Gerbaudo, 2012: 32) to support the strike with a view to 
promoting the development of collective identities, and being capable of 
politicizing the call and activating the resistance to patriarchate. 

Goals and hypotheses 

The call for the feminist strike —workers, students, citizens, and also 
consumption— on March 8th, 2018 (8M) entailed a challenge for activists 
in Spain, where, unseen thus far, the strike was officially summoned by some 
minority unions for 24 hours. Previous actions in the Spanish context of 
“Plataforma 7N, Contra las Violencias Machistas” [N7 Platform, Against 
Macho Violence] (Núñez-Puente and Fernández-Romero, 2017) and the 
success of the support for March 8th, 2017, encouraged by international 
efforts such as “Women’s March” or Argentina’s “Ni Una Menos” [Not One 
(woman) Less], establishing a favorable context for the feminist struggle. 
However, the strategic utilization of alliances and face-to-face dialogues, 
but digital in particular, would become the cornerstone to foster the broad 
monitoring of the strike.
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As a main goal, we would like to explore how feminism mobilized in 
Spain to promote an unprecedented strike over Facebook on the account 
Huelga Feminista 8M at national level (https://www.facebook.com/
HuelgaFeminista/)1 and on Feminismos Madrid, focused on a particular 
region (https://www.facebook.com/FeminismosMad/).2 This social network 
was chosen because it is the most used in the world (vincos.it, 2018) and 
Spain (CIS, 2018; IAB Spain, 2018). 

In days prior to the analysis a tracking was made on Facebook, Twitter 
and Instagram on the basis of which we concluded FB was the platform 
where the most dissemination of the strike was taking place. Though, we 
start from the premise (and with certain caution) that corporate social media 
may entail risks due to data control, opacity or observation or censorship 
of contents for cyber-activism and online social movements (Flesher and 
Gillan, 2017: 389). 

As specific goals we propose making a follow up of these two accounts 
in Facebook between February 22nd and March 8th, 2018, to explore the 
posts in the light of the three variables. The idea was to find out, on one 
side, the dominating frame of the posts, that is, whether the prevailing 
frame was logistic-mobilizing, emotional, didactic or news. On the 
other, it was intended to study the contribution of these contents to  
the knowledge regarding the strike call or feminist movement. Finally, 
we were interested in analyzing the most recurrent sources of such 
contents: whether they were original, communication media were 
visited or if the attendees came from feminist entities or associations. 

As a first hypothesis, we consider that the messages that circulated on 
the web, before and after 8M in both accounts may have acquired high 
density. This premise would come into conflict with Dean’s idea (2005: 52-
53) of technologic fetishism and the fantasy of participating in the web’s 
communication flow. Dean (2005) points that such fantasy is boosted by 
the profusion of messages diluted on the Internet due to their scarce or void 
political content. Owing to this, digital participation shall not be taken as 
an index of the strength of a movement, while data have to be carefully 
separated (Flesher and Gillan, 2017: 395). The circulation of messages 
with activist intention would not necessarily imply, according to Dean 
(2005) political activism. For it to be so, it would be necessary that these 
messages elaborated proposals with possibilities to politicize, avoiding the 
post-political formation of “communicative capitalism”. 
1 This account had 13.503 followers in June 2018.
2 Feminismos Madrid was supported by 3.846 followers in June 2018.
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We also start from the hypothesis that messages disseminated by 
Huelga Feminista 8M and Feminismos Madrid contributed to politicize the 
claims that promoted the strike. Nevertheless, we consider that owing to its 
characteristics, the account Huelga Feminista 8M largely framed its messages 
as mobilizing, therefore, the information promoted lesser contribution to 
knowledge: the discourses were mainly promoters of the dissemination 
of calls within the country, without being able to deepen into the strike 
arguments. 

We contend that conversation may have been more present in the 
account Feminismos Madrid, considering the less urgency to disseminate 
calls around the country and the possibility of concentrating efforts to 
explain the reasons for the strike. This would imply a different appellation 
to the affective community and emotional investment (Melucci, 1996: 72), 
with a view to promoting the participation in the strike among the followers 
of these accounts.

At once, we put forward as a hypothesis that these collectives used their 
own content for their publications, however in the case of Feminismos Madrid, 
being more much more a minority and having fewer resources, looked for the 
communication media and other collectives to receive information to share 
with supporters.  

With this we want to explore whether in the 8M call, these 
collectives worked as “hybrid organizations”, which move their members 
by means of adherences of individuals who are digitally connected and 
which favors the adaption and integration of old and modern collective 
action repertoires, both online and offline (Chadwick and Dennis, 
2017: 45). We will find out if digital connection was capable of favoring 
“virtual proximity” (Gerbaudo, 2012: 32) among those who supported 
the strike. We will enquire if these accounts contributed to create 
common collective identities among the participants, in such manner 
that the information that circulated on the media managed to promote 
the politization of claims and resistance in the face of violence against 
women. 

Implications of the digital sphere in collective action 

The tension between the emancipatory and repressive tendencies inherent 
to the architecture of the digital communication network, beyond the sterile 
debate between the possibilities of democratization or the reconfiguration of 
power structures, is the one recognized by most of the scholars at the moment 
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(Castells, 2009 and 2015; Dencik & Leistert, 2015; Jordan, 2015, in Flesher 
and Gillan, 2017: 384 and 389). Addressing the emancipation possibilities 
entails contemplating how in the context of most developed postindustrial 
democracies, there are groups of more personalized digitally mediated 
collective actions, which grow faster and are flexible in tracking political 
goals in movement and in the solution for various problems (Bennett and 
Segerberg, 2012: 742). 

Different types of connectivity, in this context, are nourished in face-
to-face and technologically mediated meetings. Individuals join massive 
actions, though the approximation produces more than common ideologic 
or group identification, by means of inclusive and diverse personal expression 
(Bennett and Segerberg, 2012: 744). Connective action formations at large 
scale support on two important elements of “personalized communication”: 
political content as ideas regarding common problems that are easily 
customizable and personal communication technologies that allow sharing 
and disseminating those topics by means of digital connections with friends 
or reliable people (Bennett and Segerberg, 2012: 744).  

From the possibilities offered by digital media, in interaction with 
customization, political consumerism and post-materialistic “lifestyle” 
politics, the “hybrid mobilization movement” (Chadwick and Dennis, 2017: 
45). The functioning of “hybrid organizations” is possible due to the spatial 
and temporal reconfiguration of political life from the integration of digital 
communication into its organizational dimension 

This communication favors the adaption and integration between older 
and more modern collective action repertoires, online and offline. Hybrid 
organizations experience continual shape shifts, as they lack bureaucratic 
structures and move their members by means of adhesion of digitally 
connected individuals (Chadwick and Dennis, 2017: 45). 

Information fluidity promoted by social means suppresses barriers for 
collective action, which organizes in “post-bureaucratic structures” (Bimber, 
2017: 13). In them, participation suggestions may be a request by a mobilizing 
organization; by means of a socially induced behavior, whereby people act 
because others do so; or by means of a self-directed behavior, driven by the 
exposure to political information that has neither requests nor social signs of 
other citizens’ behaviors (Bimber, 2017: 14-17).

Digital connection replaces interactive practices in “public geographies”, 
allowing “virtual proximity”. In addition to establishing weak bonds in 
the face of strong collective identities, which in this context would be 
the exception, such interactions imply the risk of enclosing ourselves in a 
mediated “capsule” (Gerbaudo, 2012: 32-33). 
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Following Laclau (2005), Gerbaudo (2012) states that the “proliferation 
of breaking points” that characterizes the contemporary social experience, 
and which summarizes as the interaction forms that underlie social mediums, 
“makes social aggregation policies necessary” (Laclau, 2005: 230). “In the 
absence of embedded identities and large social media to support collective 
action, these elements have to be created proactively and ad hoc over the 
course of the mobilization process”. For the practical information that 
circulates over social media in virtual collective meetings not to go to waste, 
it is necessary to build common collective identities among the participants 
(Gerbaudo, 2012: 41).  

According to Melucci (1996: 72), these common identities entail 
“emotional investment” by the participants beyond the circulation of 
information. Jasper (2011, in Gerbaudo, 2012: 41) underscores the 
importance of “emotional energy” as a fundamental resource for mobilizations 
and participation in demonstrations. Social media have become “emotional 
conduits” to rebuild the feeling of unity among physically separated 
individuals and to potentiate an emotional narration capable of motivating 
action (Gerbaudo, 2012: 160-162).

Methodology

As pointed out, in this article it is intended to identify the use of the Facebook 
platform by social movements in highly informative and action-intensive 
periods such as March 8th, 2018, in a quantitative manner. Likewise, verify 
how feminisms established dialogues and alliances to politicize particular 
claims regarding sorts of macho violence, citizens, wage gap or consumption.

To do so, two accounts were analyzed, namely: Huelga Feminista 8M 
and Feminismos Madrid. The first profile, created by the state coordination of 
the “8 de marzo de 2018” feminist strike, a year before this date, it focused on 
disseminating information around such call. On the other side, Feminismos 
Madrid, managed by Comisión 8M Madrid, defines itself as “a space in the 
web to disseminate joint actions of the feminist movement in Madrid”. The 
relevance of these accounts is in its centrality to disseminate information 
regarding actions and calls for the strike from two different visions: one 
central, which gathers the work of all the commissions at state level; the other, 
territorial, in charge of organizing and disseminating activities in Madrid

The sample was selected over the two weeks prior to the Feminist 
Strike, between February 22nd and March 8th, 2018. The halting of women, 
internationally called for, was motivated by macho violence, gender inequality 
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and the various oppression forms against women and had a particular impact 
in Spain, with more than 120 walks in various cities in Spain (Gómez, 2018), 
producing a milestone in mobilization, support and mass monitoring in the 
feminist movement. 

The units of analysis chosen for the period were all the publications in 
the accounts, regardless they contained text, photographs, or links to events 
on Facebook or news programs in communication media. In total, 338 
publications were selected in the two accounts at a faster pace as the day drew 
near, March 8th, and greater presence in the profile Huelga Feminista 8M (see 
Table 1).3 

The methodologic design included three variables focused on the sort 
of framing used in the publication, their contribution to the knowledge 
regarding the strike call or the feminist movement and the origin of the 
published information.4 The two first variables were extracted from the 
book of codes proposed by Ballesteros et al. (2017: 141) for the analysis of 
interaction between candidates, parties and citizens in Facebook, during 
Spain’s general elections in 2015. However, such codification manual was 
modified owing to the various characteristics of the studied political actors 
(parties and social movements) and the period of analysis (electoral campaign 
as compared with a period previous to the strike call).

The study of frames identified were: 
•	 Emotional: if they appeal to feelings or emotions.
•	 News: if they take and show the frames of communication media.
•	 Logistic-mobilizers: if they offer information on actions and calls 

for the strike.
•	 Didactic: if they explain the reasons and motivations for the strike.5 
The second variable focused on explaining the contribution to the 

knowledge of the strike call or about the feminist movement made by 
the examined publications, distinguishing between those that provided 
basic (without offering data or justification for the strike) or substantiated 
information (justifying the information with quotations, data, references 

3 All the tables are in Annex, at the end of the present article (Editor’s note). 
4 The first version of the book of codes used by codifiers had more variables such as the use 
of hashtags or the nature of the utilized audiovisual resources that were suppressed from the 
final analysis due to various methodological reasons.
5 The first version of the book of codes proposed an additional frame, strategic game, 
centered on how parties and candidates are presented as winners or losers of the elections. 
Due to the nature of our study case, this category was suppressed (Ballesteros et al., 2017: 
158).
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and descriptions) (Varela, 2014; Giglietto and Selva, 2014, in Ballesteros et 
al., 2017: 141). 

Finally, a third variable was included on the origin of the published 
information to detect if the posts were proper, if they belonged to 
communication media or came from feminist activist organizations. The 
inclusion of this variable comes from the need to find out: contact networks 
and dissemination of the movement, the identification of organizations as 
content generators, and the informative dependence of conventional media. 

Once the data matrix was created, the treatment with SPSS was made 
(V.22). Before the various procedures and to measure the reliability of inter-
codifiers, Kappa coefficient was calculated for 15% of the sample, randomly 
selecting 58 analysis units that were allotted to the two codifiers who 
participated in the research. 

The only allotment criterion was that the selected units would not have 
been codified by each of them previously. The average between the three 
variables comprised on the research was about 0,8, which indicates that 
agreement between codifiers was high. After this measure, contingency 
tables were produced and underwent a chi-squared test, for the purpose of 
ascertaining if there was any statistically significant association between the 
variables, as well as Cronbach’s alpha to measure the internal consistency of 
such association.  

Analysis 
 
Dominant frames 

The first variable to examine was that of the frames in which the posts 
published in the two accounts over the selected period were inscribed 
(Table 2).

The most resorted frame in both accounts was logistic-mobilizing 
(61,6% of the posts) and in a more intensive manner in the case of Huelga 
Feminista 8M (64,8% vs. 50% in Feminismos Madrid). In the two cases, 
but mainly Huelga Feminista 8M, the posts were utilized to announce calls 
for demonstrations, concentrations, assemblies, performances, workshops, 
talks, informative tables, bicycle rides, caceroladas (demonstration with 
saucepans), actions in markets, universities, social centers, etc. In this 
context, an important number of publications offered instructions 
on how to intervene or collaborate in a strike and provided concrete 
information on this sort of calls before and after the strike. Even if Huelga 
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Feminista 8M disclosed the indications for actions across Spain, Feminismos 
Madrid concentrated the publications, especially in the sphere of Madrid 
Community, owing to the regional nature of this account.  

The emotional frame, in 22% of the cases, was the second most used. 
Rather similarly regarding percentage of entries in the two accounts, 
though quite below the first frame, posts tried to generate solidarity 
or moral identification, by means of emotional appellations for the 
followers. An instance of this is, for example, the publication by Huelga 
Feminista 8M of reasserting verses of Mexican poet Jimena González, 
after the entrance “Porque nos escribimos y leemos mientras caminamos 
#HaciaLaHuelgaFeminista” [For we write and read ourselves as we walk] 
(Huelga Feminista 8M, 2018). 

The creation of an event on Facebook “Huelga Feminista 8 de marzo” by 
Feminismos Madrid was accompanied by a text that emotionally called for 
participation using argumentations such as the following: 

We are part of the struggles against various sorts of macho violence, for the right to 
decide about our own bodies and lives, for the recognition of the value, dignity of 
domestic and care work rights, social justice, housing, health care, education and a 
sustainable planet. Because we are pacifists and against wars and the borders that despise 
the lives of millions of women, girls, boys and men. And we want to join to organize 
life, economy and relationships in a different way (Feminismos Madrid, 2018). 

We also consider that the numerous videos and the hundred of 
photographs of demonstrations and meetings disseminated over the two 
accounts on March 8th, 2018, contributed to promote participation and 
adherence to the strike call, resorting to the emotional component that 
implies representing united people sharing various actions and interventions 
in favor of the same assertions.

We notice that the third prevailing frame was didactic (17,9%), which 
presented important percentage differences between the two study cases, as it 
was more resorted to by Feminismos Madrid (17,9%) than Huelga Feminista 
8M (8,9%). Posts inscribed in this frame tried to explain the citizens, by 
means of reasonings or documents, why the feminist movement decided to 
adopt certain stance or to defend a measure.

Huelga Feminista 8M sometimes offered explanations about practical 
issues regarding the strike (wage that is not received, juridical aspects, how 
to make a consumption strike, among others) and the reasons to stop or 
regarding the position of men in the call. In Feminismos Madrid, information 
was shared on the keys of the feminist strike, the whys for the labor strike, 
consumption or citizens, legal coverage, etcetera. 
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In like manner, even if the news approach (5,4%) was the least resorted 
to by the two profiles, it was also more presence in a percentage manner in 
Feminismos Madrid (10,7% vs. 3,9%). In this context, the posts that were 
considered were the ones that contributed to understand, support or reject 
facts, proposals, declarations, measures or news items that might have political 
implications. Only on a few occasions did Huelga Feminista 8M share news 
items published on other media, which, moreover, were controversial facts 
such as the dismissal of two female workers who had announced they would 
go on a strike (público.es, 2018), or the criticisms to the main unions’ (CC.OO. 
and UGT) attitude toward the strike in Extremadura (extremadura7días.
com, 2018). 

Feminismos Madrid on Facebook put into circulation political-laden 
information under this frame, as the data on the inexistence of false denounces 
of violence in 2017, which demounted the post truth that women falsely 
accused their partners or former ones of being violent (eldiario.es, 2017). 

Knowledge contribution 

For the analysis of the variable “knowledge contribution”, we considered, on 
one side, those we deemed “basic information”; that is, data, facts on the 
strike and consequences, supported by quotations, declarations, but with no 
reasonings or explanations to substantiate. By “substantiated information”, it 
was understood the messages that offered information and opinion on the 
grounds of solid argumentation supported by quotations or descriptions of 
the topic or content.

As in previous cases, even if there is statistically significant association 
in the origin of the post and the sort of knowledge contribution, it is worth 
underscoring that it is a weak association (see Table 3).

Out of the total posts in the two profiles, 86,6% contributed to 
knowledge in a basic manner. This percentage was lower in the posts 
published on Feminismos Madrid (75% v. 89,8% of Huelga Feminista 
8M). on the contrary, the total percentage of entries that contributed in a 
substantiated manner (13,4%) was low in both accounts, though it was 
more present in Feminismos Madrid profile (25% v. 10,2%). 

These praxes are explained by the frames in which largely the posts of the 
two analyzed accounts fit. As previously noted, from a percentage standpoint, 
Feminismos Madrid has more posts with didactic and news frames than 
Huelga Feminista 8M. this implies that adding to activating contributions 
to the strike via the offering of basic information, which corresponds to a 
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logistic-mobilizing frame, Feminismos Madrid provides information that 
may pursue more didactic ends, disseminate controversial issues or with 
political implications for the feminist movement. 

For example, an interview on the legality of the 24-hour strike by 
cadenaser.com (2018) or a video by eldiario.es (2018) with the keys of the 
strike, published on February 23rd, 2018 on Feminismos Madrid would be 
providing substantiated information as to why to attend the strike and how 
to deal with it in a legal context. As well, Huelga Feminista 8M includes this 
sort of posts, though at low percentage than didactic, emotional or news 
frames. The various manifestos disclosed on this account in March 2018 
such as that by female academicians, Valencian female journalists or colectivo 
de sanitarias elaborated on the reasons to attend the strike. 

Inception of the posts 

Here, the variable under study was the origin of the content published in 
Huelga Feminista 8M and Feminismos Madrid, over the 15-day period 
prior to March 8th, 2018, and also on such day. The possible options to 
consider were of their own creation, from the media, activists and feminist 
organizations (see Table 4). 

The origin of the published content of all the posts in the two profiles 
was balanced between that from activists and feminist organizations 
(46,9%) and self-made (46,1%). However, on Huelga Feminista 8M the 
content produced was higher (51,6%) than Feminismos Madrid (26,2%). 
This tendency is explainable, given that the first profile directed information 
on calls and actions regarding the feminist strike to a specifically created 
web for such event and that supposed a central communication node and an 
information repository on activities (hacialahuelgafeminista.org). 

Finally, it is also worth underscoring the more intensive use by Feminismos 
Madrid (17,9% v. 3,9%) of contents from communication media sensible to 
feminist causes such as eldiario.es, Cadena Ser, newspaper El Salto, publico.es 
or Pikara Magazine. 

Conclusions

As regards the obtained results, a statistically significant association 
was verified. This implies that postings in these accounts relates to a 
determinate frame, a sort of contribution to knowledge and concrete 
origin of the published content. In this way, we may conclude that the 
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Facebook profile of Huelga Feminista 8M argues in a more basic manner, 
proper content prevails and uses logistic-mobilizing and emotional frames 
mainly. For its part, Feminismos Madrid contributes to knowledge in a 
more substantiated manner, content by activists and feminist organizations, 
and also uses the logistic-mobilizing approach, though in a very high 
percentage a didactic frame. 

The analysis allows us to infer that the affective component and emotional 
energy were not the fundamental vehicles to promote demonstrations. 
The “Hybrid organizations” that constituted the two analyzed accounts 
contributed mainly to virtually approach people with doubts in the strike 
from digital mediation massively announcing the diversity of calls produced 
in the digital sphere, but particularly offline. This deed ratifies what 
Bennet and Segerberg (2012: 744) exposed when indicating the way these 
connectivities are furthered online and offline with face-to-face interactions, 
often intense, which take place on various spaces (squares, camping parks, 
assemblies). 

The fluidity of information provided by Huelga Feminista 8M and 
Feminismos Madrid tried to eliminate barriers for collective action that, as 
indicated by Bimber (2017:13), organizes in “post-bureaucratic structures”. 
The fact that the dominant frame was the logistic-mobilizing was able to 
foster that the suggestion of participation in the strike call was promoted on 
behalf of a mobilizing organization as the two accounts studied.

It is concluded, seeing the mass support of the first feminist strike 
in Spain and of the support and followership of these accounts, that 
practical information disseminated over Facebook did not fall on deaf ears. 
Informing profusely about the calls, emotionally appealing to participate, 
providing practical information about the reasons and consequences of the 
strike and offer a news contribution of their own making and by others 
entailed a challenge to the “interpassivity” or avoidance of real actions to 
exercise active resistance. Creating alliances and keeping heated debates 
before and after the strike were able to contribute to keep creating a feminist 
community willing to politicize the reasons for the call and exercise online 
and offline resistance. 
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Annex

Table 1

Analyzed posts and distribution by profiles 

Huelga Feminista 8M Feminismos Madrid

Number of posts 304 84

Source: own elaboration.

Table 2

Sort of frames according to the origin of the post 

Huelga Feminista 8M Feminismos Madrid

Emotional 22,4% 21,4%

News 3,9% 10,7%

Logistic-mobilizing 64,8% 50%

Didactic 8,9% 17,9%

N=304 N=84
 
Chi2 (N=388) = 12,834, p= .005  
Cramer’s V =,182, p= .005  

Source: own elaboration.
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Table 3

Sort of contribution according to the origin of the post 

Huelga Feminista 8M Feminismos Madrid

Basic 89,8% 75%

Substantiated 10,2% 25%

N=304 N=84
 
Chi2 (N=388) = 12,426, p< .001  
Cramer’s V =,179, p< .001  

Source: own elaboration.

Table 4

Origen of the content posted according to origin 

Huelga Feminista 8M Feminismos Madrid

Own content 51,6% 26,2

Communication media 3,9% 17,9%

Activists and feminist 
organizations 44,4% 56%

N=304 N=84
 
Chi2 (N=388) = 29,412, p< .001  
Cramer’s V =,275, p< .001  

Source: own elaboration.
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